.(Monitor)




No of Expats & Immigrants (000)
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Jordanian Expats & Immigrants

Total Jordanian Expats & Immigrants

Jordanian Expats

Jordanian Immigrants

1961 1975 1980 1985 1987 1993
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2000

.1991

Al

1993




2000

1500 :1500 18.559
:1.569 :1.388 :18.815 164.384
:1.686 :5.716
25 218 :17.450 1536
:116.971
3 77 22 -207
9 9 250
117 1140
:1.480 |  4.000-3.500
:1.500 :370
3 6
1
:200 :40 :1.200 7.000
40 40
10 5 15
:5.350 1100
( ) 1.200
( )
:3.500 :3.000 6.500
:1.200 1.200
3.000
87 :500 1.500
145 45
:1.070 1126 1129 :865 2.330
12 :104 124 240
2 4 12
245
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Total Remittances as Percentage of GNP
100% -
2001
75% -
- 2.01
£ 50% - - %22.3
25% 7 =023 —.2085— —6: 26— —:218— 0.223
%5.5
0%
g g g g g 5
— 0
Total remittances make up a high percentage of /0375
Jordan’s GNP, ranging from 21% to 25%.




(2001-1964)

Workers’ Remittances (Net) as a Percentage of
Trade Deficit

100% 1

80%

60% 1

"
40% / \_\7*4,,, \
/ \
\
20% T /
N

~-

0%
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Remittances helped Jordan in fi ing its chronic bal of trade deficits

.(2001-1990)
(Physical Capital) (Social Capital)
(

%24.6



— (Financial capital )

Seven Forms of Capital

Cultural .

Knowledge J:|

Human .

Institutional
“Man Made” Jj

Financial D Physical Capital
Natural i
Resources | | =~ «—~

Total
Capital

IV



Building a Business-based expat & immigrant Network
Four Bridges

Financial Transfers Business Partnerships

+ Remittances . ;arlners
« Uses of the remittances * Buyers
* Suppliers

« Source of investment . Distributors

* Legal advisors

Market Access

* Vehicle for penetrating,
attractive markets

* Improved distribution
and logistics

« Upgraded product

quality

« Strategy
* Culture
» Market information

« Business opportunities
- Business practices

:(Financial Transfers)

:(Business Partnerships)

:(Market Access)

:(Knowledge Transfer)




—— )

The Hational Competitiventes Team is cumently studying the
ehallenges of gobakzation
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On Line )
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2002/6/15-2001/1/1

11
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(Business Connections)

10

(1113)

1113



% % %
%
62.4 1.7 24.8 11.1
62.6 2.8 27.5 7.1
62.6 2.7 29.2 5.5
62.4 1.6 27.4 8.6
62.5 5.1 28.0 4.4
62.6 3.1 24.8 9.5
62.6 35 271 6.8
62.5 2.9 27 7.6
( )
(%27) (%7.6)
(92.9) (%62.5)
(%11.1) -
(%24.8)
(%62.4)
(%7.1)
(%27.5)

10




( %24.8)

(%29.9)

11

(%8.6)

(%9.5)

13

%61.5



(Interested in Jordanian Products)

% % % %

62.4 1.7 24.8 11.1

12




62.6] 2.7 292 5.5
625| 1.6 27.4 8.5 _
625] 20 27.1 84 ( )
(%27.1) (%8.4)
.(2.0) (%62.5)
(%27.0) (%8.3)
(%2.2) (%662.5)
14
%
% %
2.1 1.7 21.6 2.2 2.0 21.2 | 49 1.3 19.1
0.3 0.5 24.6 0.6 1.6 232 | 0.8 1.3 23.5
0.7 09 23.7 1.2 1.2 2301 1.9 1.6 22.0
1.3 1.0 23.1 1.3 2.1 2201 24 1.6 21.4
1.4 0.8 23.1 1.9 1.0 2251 2.5 1.3 21.6
0.9 1.1 23.5 1.5 1.5 2241 19 1.9 21.7
(%74.5)

13




1.3 1.3 22.7 1.4 1.4 2251 24 2.0 21.1
2.6 1.3 21.5 4.3 1.2 200 | 43 1.2 20.0
15
(%8.5) (%27.4)
, (%23.1)
15
( %76.5) ( %23.5)

14
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(%1.25 ) 2001
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(%75)  (%25)

(Interaction with Jordan)

( )
2.8 3.2 67.5 26.5
2.8 44 75.1 17.7
2.8 5.5 79.8 11.9
2.8 3.7 76.9 16.6 ( )
(%16.6)
(%76.9)
(%3.7)
(%26.5)
(%67.5)
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(%85.2) .(%3.2)
(%10.2)
%75.1)  (%17.7) -

(%4.4)

(%79.8)  (%11.9)
.(%5.5)

(%14)  (%18.4)
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(%72.7)

(%3.9)

(%8.9)

(%11.7)
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3.

4

Monitor company, Inc., Emigrant community Networks, El Salvador’s Experience.

20
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